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UNBOXED is exploring and celebrating the
power of collective, collaborative creativity
to make a better world for us all.

A celebration of creative collaboration forged Wondrous experiences that excite, inspire An awe-inspiring showcase of the potential
by some of the most visionary talentsacross and get people thinking differently about our of collective creativity to have a positive
the four nations today. shared future. iImpact on both people and planet.



Our brand strategy



UNBOXED is a creative catalyst for ideas that
can change the world.

Because although our connection with creativity
IS personal, its power to be a catalyst for positivity
INn the world comes when it is collectively and
collaboratively undertaken.



1.4 Our values and objectives

Celebrating our values of open, original and
optimistic, we will bring people together

and showcase our groundbreaking creativity
to the world In the spirit of collective joy,
Inspiration and positive future vision.

Open Original Optimistic

Unconstrained by ambition, uninhibited Inventive and authentic in every sense, Positive and future facing, we elevate ideas
by perceived boundaries and unbound we champion new ideas and celebrate to provoke joy, light up the imagination and
by formats or sectors —-remaining opento groundbreaking innovation - behaving spark wonder - inspiring the belief that
groundbreaking innovation. In highly imaginative and delightfully tomorrow can be as great as we collectively

unexpected ways. dare toimagine.



We’re here for the millions who
are open to creatively minded
entertainment with purpose.

The diverse people and communities across the UK
who identify with creativity and view it as a positive force
inthe world.

They’re youthful, and they’re open to new ideas because they
believe creativity can make life better for everyone - and that
the bestideas start from a place of shared optimism.

That’s why we’ve come together to produce creative
events and experiences that are inspiring, meaningful,
entertaining and fun.



1.6 Our four core audiences

Engaged by
creative edge

Motivated by

entertaining experiences

The Converted

Modern families aged 25-34 years old and with
children aged 0-15.

Motivated by outstanding creativity and most
likely to attend both live and virtual events.

They participate in and highly value creativity,
and they identify creativity as a tool for innovation
that can bring positive social change.

Connectors

Families and female adults (57 %o bias) aged
35-44 years old, with children aged 5-15.

They mostly admire creativity from a distance
and are motivated by communal/family
entertainment.

They value creative events for novelty, how
they bring people together, and for escapism
and education.

Creative Appeal

The most ethnically diverse segment - youth
and young adults aged 16-26.

They like to explore the boundaries of creativity
and are often highly creative themselves,

and believe creativity can and should drive
positive social change and form a core part

of education.

They are the most willing to advocate for
creativity and to share this message.

The Convertibles

Teenagers, young adults and adults aged 16-34
with slight male bias.

They do not identify as creative, which they see
as something others use in their lives, especially
those that work in the arts.

However, they play an activerolein and are
motivated by connecting with communities

and educational experiences. So they value

the positive impact arts and creativity can

have in society, especially when it's entertaining.




Our brand



1.8 Our brandis
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Highly contemporary  Unconventional and A creative act that

with broad popular unexpected
appeal

reflects the programme

Dynamic, moving and
media oriented

Welcoming, invitational
and playful
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Our brand identity consists 1 Ourcore is designed to powerfully
bring our STEAM story to life in a playful, fun and unexpected

of both ‘dynamic’ and ‘static’ ways.
VOrteX Iogo parts' 2 Ourprimary features within our dynamic

identity and is also used in stand alone situations as defined
within these guidelines.

CLICK TO WATCH 2
90 SECOND DYNAMIC VIDEO

UINB@XED

CREATIVITY INTHE UK

CREATIVITY IN THE UK




Unlike other brands, our identity
has a very short life. This means
we must quickly connect

audiences with our vibrant
STEAM story.

So, wherever possible and
relevant, we apply dynamic
elements first.
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Our dynamic identity is comprised of moving image videos
that feature motifs that represent science, technology,
engineering, arts, mathematics and popular culture.

There are also ‘dynamic stills’ lifted from videos that can be
used in many static contexts, such as launch poster campaigns.
The overtly dynamic elements will be applied for the first five
months from programme launch.

Thereafter, our dynamic identity takes more of a back seat
while our static vortex logo comes into play, used to identify 10
commissions as part of UNBOXED, without overwhelming them.

However, our primary static logo that features the ‘tunnel vortex’
will be seen throughout the entire campaign. This is applied as
an intro and outro to our dynamic identity videos and other film
applications. It also features on our website, and will be applied
to most print and digital ads promoting the 10 Commissions.
There are also other vortex logo variants to be exclusively used
alongside the tunnel vortex, specifically to refresh and diversify
our look and feel on social media posts.



1.9 Our identity 14

October 2021-March 2022 March 2022 - November 2022
Primarily but not exclusively led by dynamic identity from programme launch Primarily but not exclusively led by static vortex identity from March 2022 when
to March 2022 when 10 Commissions go live 10 Commissions are live

UINB@XED

CREATIVITY IN THE UK

A CREATIVE ADVENTURE
ACROSS THE UK

A CREATIVE ADVENTURE
ACROSS THE UK

CREATIVITY IN THE UK

DISCOVER MORE AT DISCOVER MORE AT

unboxed2022.uk ABOUT US www.unboxed2022.uk

NEW SITE OPENING JANUARY 2022
Deliveredin partnﬁip with Fundedby Deliveredin partnership with

& | Belfast r i Cymru Greadigol o NorthernIreland 9" | Scottish Government f(% el &% | Belfast %& Cymru Greadigol
1S ‘ City Council EventScotland }% Creative Wales % I — Executive ¢ | < ‘ ioohalieehalial AT | s Y | City Council EventScotland R Creative Wales

Dynamicidentity Dynamicidentity Vortexlogo Vortexlogo
DOOH Poster application Commiission-led poster Poster application



Creativity inspires, connects and
delights us. It’s how we express
ourselves as individuals and
communities.

It’s how we come together to find
solutions. And when we come
together to share our creativity,
the incredible becomes possible.

15

UNBOXED is a once-in-a-lifetime celebration of creativity in

the UK. We’re lifting the lid on 10 awe-inspiring new ideas -
shaped across science, technology, engineering, the arts and
mathematics through unexpected collaborations between some
of our most brilliant and visionary minds.

UNBOXED is an extraordinary adventure into creativity:
unmissable events and unforgettable experiences, all opento
everyone and absolutely free. Immerse yourselfin 13.8 billion
years of our history. Close your eyes and take a multi-sensory
journey through your mind. Come together with thousands of
people to light up our highest peaks. Get digging, grow your own
and reap the rewards in our 21st-century harvest festival. And so
much more besides.

UNBOXED takes place throughout the UK and onlinein 2022.
Join millions in this landmark exploration of how creativity -
our creativity - has the power to change the world.



1.11 UNBOXED audio branding

Our dynamic audio-visual
branding features a specially
commissioned soundtrack.

It Is essential that anyone
utilising audio elements
upholds licence agreements
for these noted on the
following page.

Our dynamic moving-image identity is supplied intwo
formats - with and without audio mixed soundtracks.

The audio soundtracks are provided separately for
application to other marketing materials, along with
various elements that the comprise these soundtracks
known as STEMSs.

The dynamic moving-image identity and audio assets

are suppliedin the following durations in seconds:
2,5,10,15,30,60 and 90.

16



Festival 2022 Limited (the Company) has
alimited licence to use the audio assets
(including any audio-visual moving image

edits of the UNBOXED dynamic identity that
feature audio element where the soundis
mixed through, also the audio mixes provided
as separate WAV files, and also the STEMS
[source elements] that the audio mixes are
comprised from) that have been created for the
Company by an audio consultant (the Musician)
and which form part of, and have been
incorporated into, the audio-visual branding

of UNBOXED: Creativity in the UK (the Audio
Assets).

All suppliers, agencies, resources, consultants,
freelancers and any other parties engaged

by or on behalf of the Company (the Partners)
who the Company permits to access or utilise
the Audio Assets must abide by the following
conditions:

- The Audio Assets may only be used by
Partners solely in connection with the audio-
visual branding of UNBOXED: Creativity in the
UK and to create or produce brand marketing
materials and collateral for UNBOXED:
Creativity in the UK.

- The Audio Assets cannot be used, applied,
incorporated or exploited inany way and in
any format, in connection with any materials
or formats for commercial publishing or
musical release.

17

- Theuse of the Audio Assets mustbein
accordance with the UNBOXED: Creativity
in the UK brand guidelines available from the
UNBOXED asset management system, via
certaininternal SharePoints, and onrequest
from desighn@unboxed2022.uk.

All Partners must, on the earlier of completion
of their work which required access to the
Audio Assets, or 31 December 2022: (i)
immediately and irretrievably delete and
procure the deletion of all copies of the Audio
Assets (including all electronic copies such as
those stored on any magnetic or optical disk
or memory) and all materials derived from or
incorporating any Audio Assets, thatis in their
possession or control; and (ii) immediately
cease to use all Audio Assets. Partners may be
required to confirm in writing that they have
complied with this requirement if requested by
the Company.

Failure to abide by these licence terms and
usage restrictions may cause the Company to
be in breach of its contractual arrangements
with the Musician and result in enforcement
action being taken against Partners.

Please contact Matthew McMahon - Senior
Marketing Manager, matthew.mcMahon@
unboxed2022.uk or design@unboxed2022.uk
for more details on the usage restrictions of the
Audio Assets.



Telling our story




UNBOXED is a once-in-a-lifetime celebration of creativity
inthe UK and everyoneis invited.

We want to reach everywhere from the Scottish islands
to the Northern Irish coast, from the villages of North Wales
to the English inner cities - and around the world.

Our brand personality and tone of voice allow us to

tell our story. Built on the key characteristics that follow,
they’ll shape everything we say about who we are,
what we’re doing, and how we’re going to do it during
this extraordinary year.

19



We’re inviting you to be part of it
-let’s make it happen together.

We're youthful and future facing - together
we can make life better for everyone.

We don’t want to predict the future, we want
to come togetherto co-create it.

We're looking up and looking forwards -
because the best, our best, is yet
tocome.

We're inclusive -there's something for
everyone, everywhere in the UK.

We’re here for everybody — no matter
who you are, where you're from or
where you're at.

We know that what unites usis stronger
than what divides us.

We're in it together - these unforgettable
experiences are made for sharing.

20

We defy expectations, and reveal the
unexpected with imaginative new ideas.

We're ambitious and radical = but we’re also
accessible and fun.

We'll fire your imaginations with wonder
and joy.

And we’ll open your minds to the astounding
possibilities of tomorrow.



We’re confident in who we are and
what we’re bringing to the world.

We're strong and reassuring yet
straightforward too - plain-speaking

In all the best ways.

When it comes to words, we know that

less IS more.

Not arrogant, pompous or brash.

Alltogether now: This.Is. FUN.

Our programme is ambitious and inventive -
and made for sharing.

We've got a smile on our face and atwinkle
INour eye.

Notjuvenile, childish or twee.

21

We’re inviting you to think differently
about who we are - and to dream big about
what we can do together.

We're building the impossible —and we're
passionate about sharing it.

We're filled with wonder at the possibilities
of what we can achieve together.

Not patronising, strident or niche.



1.15 Brand experience

We’re bringing people closer together in
a spirit of optimism - through creativity,
inspiration and a positive vision of the future.

We’re forging powerful bonds and making
memorable experiences that enrich our lives
and those of future generations.

22

Spark wonder Break new ground

We're creating wondrous experiences We're pioneering new experiential ideas

to light up imaginations and ignite joy - that push boundaries and defy expectations
marvellous, unforgettable ideasto leave — making high impact now and leaving

everyone feeling positively uplifted. alegacy for future generations.

Super connective

We're sharing inspirational ideas that ignite
conversations and that super-charge
connections between people, places

and ideas.



What we stand for and
reason to exist.

The experience we offer and
how it sits among choices.

Reason to believe and
benefits attached.

Our values and how we bring

our brand to life.

Collaboration of the most
visionary creative and
iInnovative talent to be found
across our four nations.

- Original
- Open
— Optimistic

A creative catalyst forideas
that can change the world.

Our connection with creativity is personal, but its power to be
a catalyst for change in the world comes whenit is collectively
and collaboratively undertaken.

Opento Creative Optimism

Creativity inspires, connects and delights us. And when
we come together to share our creativity, the incredible
lbecomes possible.

STEAM creativity inspires Exciting inspiration that
new solutions for our people opens minds and gets
and planet. people thinking differently

to help collectively solve
problemsin life.

- Spark Wonder - Positive
- Break New Ground - Inviting
- Super Connective — Surprising

Individual: Enjoyment,
entertainmentand
inspiration.

Collective: Shared passion
and pride by participating
in “once in a lifetime”
experiences.

23



2.1 Specification
2.2 Tints

2.3 Combinations
2.4 Accessibility
2.5 Do not
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2 Our colours

Our bold and vibrant colour palette has been
developed alongside leading colour specialists

to capture the mood, energy and optimism
of UNBOXED.

Colour trends come and go. However, our
palette represents a snapshot of a moment
within contemporary culture and is intended
to reflect 2022 and shortly after.

26



2.1 0Our colours
Specification

Primary

Pantone Pantone Pantone Pantone
2105C 2726 C Rhod.Red C 151C
RGB RGB RGB RGB
5512132 10525206 2400 255 2551310
CMYK CMYK CMYK CMYK
9510006 836600 59200 042900
HEX HEX HEX HEX
#370C84 #6919CE #FOOOFF #FF8300

The appearence on screen might not always represent
the true colour values of our CMYK palette.

When exporting artwork for print always use
the PDF/X -1a:2001 preset.

Pantone
7548 C

RGB
2551920

CMYK
0111000

HEX
#FFCO0O0O0

Pantone
372C

RGB
205 255111

CMYK
150530

HEX
#CDFF6F

Pantone
7488 C

RGB
89255105

CMYK
510860

HEX
#59FF69

Pantone
7471C

RGB
125253 253

CMYK
400250

HEX
#7DFDFD

Neutral

Pantone
432 C

RGB
496171

CMYK
7857 3956

HEX
#323E48

Black

RGB
000

CMYK
000100

HEX
#000000

27

White
RGB
255255255

CMYK
0000

HEX
#FFFFFF



2.2 Our colours 28
Tints for backdrops

Tints are only to be used at 70%o of the
same colour.

70% tints should be used to add depth

to vortex crops used on backgrounds A CREATIVE ADVENTU RE
or merchandise. Ac Ross TH E u K

For rules and applications, see Section 5.2.

70% 70% 70% 70%

CREATIVITY IN THE UK

DISCOVER MIORE AT
unboxed2022.uk

Deliveredin partnership with
AR CrentScotiand [ fesir
City Council YR Creative Wales




2.3 Our colours
Combinations

Pantone 2726 C
HEX #6919CE

Pantone 7548 C
HEX #FFCO00O0

Pantone 2726 C
HEX #6919CE

Pantone 2726 C
HEX #6919CE

Pantone 372C
HEX #CDFF6F

Pantone 2105C
HEX #370C84

Pantone 7471C
HEX #7DFDFD

Pantone 2105 C
HEX #370C84

Pantone 7488 C
HEX #59FF69

Pantone 2105 C
HEX #370C84

29

Colour combinations 1

Colour combinations 2



2.3 Our colours
Primary combination1

30



2.3 Our colours
Primary combination 2
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2.3 Our colours
Primary combination 3

32



2.3 Our colours
Primary combination 4

33



2.3 Our colours
Primary combination 5

34



2.3 Our colours
Primary combination 6




2.4 Our colours
Accessibility

Accessibility

Contrast and colour use are
vital for accessibility and

to perceive content across
all platforms.

The following examples are
required for all text under
18pt regular & 14pt bold.

Accessibility is alegal requirement.
If unsure refer to www.colourcontrast.cc
to check colour pairings.

WCAG 2.0 guidelines are categorized
into three levels of conformance in order
to meet the needs of different groups and
different situations: A (lowest),

AA (mid range), and AAA (highest).

Our colour pairings indicate a minimum
of AA. However most are AAArated.

36



2.4 Our colours
Primary accessibility

The following examples are required for
all text under 18pt regular & 14pt bold.

Accessibility is alegal requirement.
If unsure refer to www.colourcontrast.cc
to check colour pairings.

Our colour pairings indicate a minimum
of AA. However most are AAArated.

Pantone 2105C
HEX #370C84

Pantone 7471C
HEX #7DFDFD

AA Large (18pt)
AAA Large (18pt)
AA Normal (14pt)
AAA Normal (14pt)

Pantone 2105C
HEX #370C84

Pantone 7488 C
HEX #59FF69

AA Large (18pt)
AAA Large (18pt)
AA Normal (14pt)
AAA Normal (14pt)

Pantone 2105C
HEX #370C84

AA Large (18pt)
AAA Large (18pt)
AA Normal (14pt)
AAA Normal (14pt)



2.4 Our colours
Primary accessibility

The following examples are required for
all text under 18pt regular & 14pt bold.

Accessibility is alegal requirement.
If unsure refer to www.colourcontrast.cc
to check colour pairings.

Our colour pairings indicate a minimum
of AA. However most are AAA rated.

Pantone 2726 C
HEX #6919CE

Pantone 7548 C
HEX #FFCO00O0

AA Large (18pt)
AAA Large (18pt)
AA Normal (14pt)

Pantone 2726 C
HEX #6919CE

Pantone 372 C
HEX #CDFF6F

AA Large (18pt)
AAA Large (18pt)
AA Normal (14pt)

Pantone 2726 C
HEX #6919CE

AA Large (18pt)
AAA Large (18pt)
AA Normal (14pt)
AAA Normal (14pt)



2.4 Our colours
Secondary accessibility

The following examples are required for
all text under 18pt regular & 14pt bold.

Accessibility is alegal requirement.
If unsure refer to www.colourcontrast.cc
to check colour pairings.

Our colour pairings indicate a minimum
of AA. However most are AAA rated.

Pantone 7548 C
HEX #FFCO000

AA Large (18pt)
AAA Large (18pt)
AA Normal (14pt)
AAA Normal (14pt)

Pantone151C
HEX #FF8300

AA Large (18pt)
AAA Large (18pt)
AA Normal (14pt)
AAA Normal (14pt)

Pantone 7471C
HEX #7DFDFD

AA Large (18pt)
AAA Large (18pt)
AA Normal (14pt)
AAA Normal (14pt)
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2.4 Our colours
Secondary accessibility

The following examples are required for
all text under 18pt regular & 14pt bold.

Accessibility is alegal requirement.
If unsure refer to www.colourcontrast.cc
to check colour pairings.

Our colour pairings indicate a minimum
of AA. However most are AAA rated.

Pantone 7488 C
HEX #59FF69

AA Large (18pt)
AAA Large (18pt)
AA Normal (14pt)
AAA Normal (14pt)

AA Large (18pt)
AAA Large (18pt)
AA Normal (14pt)

40



2.4 Our colours
Neutral accessibility

Our neutral colour (PMS 432C) can
be combined with our primary colour
palette to aide legibility.

The following examples are required for
all text under 18pt regular & 14pt bold.

Accessibility is alegal requirement.
If unsure refer to www.colourcontrast.cc
to check colour pairings.

Our colour pairings indicate a minimum
of AA. However most are AAArated.

Pantone432C
HEX #323E48

Pantone 7471C
HEX #7DFDFD

AA Large (18pt)
AAA Large (18pt)
AA Normal (14pt)
AAA Normal (14pt)

Pantone432C
HEX #323E48

Pantone 7488 C
HEX #59FF69

AA Large (18pt)
AAA Large (18pt)
AA Normal (14pt)
AAA Normal (14pt)

Pantone432C
HEX #323E48

Pantone 372C
HEX #CDFF6F

AA Large (18pt)
AAA Large (18pt)
AA Normal (14pt)
AAA Normal (14pt)

Pantone432C
HEX #323E48

Pantone 7548 C
HEX #FFCO00O0

AA Large (18pt)
AAA Large (18pt)
AA Normal (14pt)
AAA Normal (14pt)

41



2.5 Our colours 42
Do not

1 2 3
70% tintas primary Pastels paired together Pastel and white paired together

Please follow the established colour
principles outlined in the previous pages.

The following three examples highlight
incorrect usage.




2.5 Our colours 43
Do not

1 2 3
70% tintas primary Pastels paired together Pastel and white paired together

Please follow the established colour
principles outlined in the previous pages.

The following three examples highlight UNBXED

incorrect usage. CREATIVITY IN THE UK

ONE EXTRARP.AARY YEAR

OF CELE <RATION
ACRO¥f S YTHE UK




3 Our dynamic logo

3.1 Introduction and principles
3.2 Dynamic moving image
3.3 Dynamic stills

3.4 Dynamic transition

3.5 Expression zones

44



3.1 Our dynamiclogo
Introduction & principles

UNBOXED represents multiple
things:

- Creativity in the UK

- The 10 commissions

- The five sectors of STEAM
(science, technology,
engineering, arts and maths)

45

The central O from ‘UNBOXED’ is an open portal inviting
audiences into the brand in multiple visual ways. This has
allowed us to create an identity that is open ended and that
can evolve to express the many elements of STEAM from
creative edge through to popular culture/entertainment.

We want to see new expressions of this central portal over time
and we think this brand is at its best in its dynamic form, moving
through its different expressions as an ident. We encourage you
to use the brand in its dynamic form wherever possible.

There will be times when the brand needs to live as a simple,
static mark.



3.1 Our dynamiclogo
Introduction & principles

There are two ways of using

our dynamic identity to represent
STEAM:

- Dynamic moving image idents
(90,60, 30,15,10, 5)

- Dynamic stills taken from the
moving image ident, sourced
from stock resources or created
In house can be used In a static
context.

46



3.1 Our dynamiclogo 47
Introduction & principles
STEAM (Science, Technology, Engineering, Art, Maths)

Creative edge/STEAM Popular culture/entertainment

¥,




3.2 Ourdynamiclogo
Dynamic moving image

Ourlogo has been designed to be
dynamic and motion-led.

Use the dynamic application wherever
possible, before using static.

CLICK TO WATCH

CREATIVITY IN THE UK

48



3.3 Our dynamic logo
Dynamic stills

A set of dynamic stills have been supplied.
Additional new ones can either be extracted
from the moving image ident, sourced from
online stock resources, or created in house.
However, all new versions must follow these
guidelines and be signed off in advance by
the brand team.

CREATIVITY IN THE UK

CREATIVITY IN THE UK

49




3.4 Ourdynamiclogo 50
Dynamic transition

The dynamic transition has been supplied

as a 2 second video intro and outro to be used CLICKTOWATCH

to draw the viewer into the content.




3.5 Ourdynamiclogo 51

EXxpression zones

CREATIVITY INTHE UK

Zone1
Our primary visual zone

If Zone 1is used the background colour
should be chosen from the colour palette




3.5 Ourdynamiclogo 52

EXxpression zones

CREATIVITY INTHE UK

Zone1
Our primary visual zone

If Zone 1is used the background colour
should be chosen from the colour palette




3.5 Ourdynamiclogo 53
Expressionzones

Zone 2
Our secondary visual zone

If Zone 2 is used the background colour
should be chosen from the colour palette '

CREATIVITY INTHE UK




3.5 Ourdynamiclogo
EXxpression zones

Zone 2
Our secondary visual zone

If Zone 2 is used the background colour
should be chosen from the colour palette
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3.5 Ourdynamiclogo
Expressionzones

Zone 3
Our tertiary visual zone

If Zone 3 is used the background colour
can be chosen from our colour palette
or an alternative colour can be used if

it compliments the dynamic still.
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3.5 Ourdynamiclogo
EXxpression zones

Zone 3
Our tertiary visual zone

If Zone 3 is used the background colour
can be chosen from our colour palette
or an alternative colour can be used if

it compliments the dynamic still.

56




3.4 Our dynamic logo
EXxpression zones

Our three expression zones

Zone 3

Zone1

Zone 2

57




3.4 Our dynamiclogo
EXxpression zones

If the shape being used is dynamic in style
(e.g. powder explosion) this can be larger than
Zone 3, but this should be used sparingly for
maximum impact.

Zone 3

Zone 2

58




4.1 Core logos
4.2 Construction
4.3 Clearspace
4.4 Secondary
4.5 Vertical

4.6 Our vortex symbol
4.7 Scaling

4.8 Partnership lock-ups
4.9 Northern Ireland
410 Scotland

411 Wales
412 Nations lock-ups
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4 1 Our staticlogo
Core primary static logo

Our core primary static logo has been
designed to be easily used and can
appear in either positive or negative.

Do not re-type or recreate our logo.

60

UINB@XED

CREATIVITY INTHE UK




4.1 Our staticlogo
Core primary staticlogo
Negative and positive

CREATIVITY INTHE UK

CREATIVITY INTHE UK

61



Construction

Central ‘O’ =
160%o of cap height

CREATIVITY INTHE UK

62




Clear space area

The minimum and preferred clear
space area indicates the distance text,

imagery and logos should be kept away
from UNBOXED.

Preferred clear space area

63

Minimum clear space area

UINB@XED

CREATIVITY IN THE UK




4.4 Our staticlogo 64
Core secondary staticlogo
Negative and positive

UNB XED CREATIVITY IN THE UK UN B XED CREATIVITY IN THE UK




Core secondary staticlogo

Our core secondary static logo should only
be used when the format, canvas size or focal
point of the artwork requiresit.

The core secondary static logo should use
the UNBOXED ‘U’ as shown to work out the
required clear space area.

Where possible the core primary static logo
should be used.

These are some examples of acceptable use
of our core vertical primary static logo.

Static secondary logo

Web banner
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4.5 Our staticlogo
Core vertical staticlogo
Negative and positive

Primary

CREATIVITY IN THE UK

Secondary

66

CREATIVITY IN THE UK

UINB@©XED



Core vertical staticlogo

Our core vertical static logo should only
be used when the format, canvas size
or focal point of the artwork requiresiit.

Where possible the core primary
and secondary static logos
should be used.

Examples of acceptable use
can be found on the following page.

Primary

UNB@XED

Secondary

INBEXED'
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Core vertical staticlogo

Our core vertical static logo should only
be used when the format, canvas size
or focal point of the artwork requiresiit.

The core vertical static logo should use
the UNBOXED ‘U’ as shown to work out
the required clear space area.

Where possible the core primary and
secondary static logos should be used.

These are some examples of acceptable

use of our core vertical primary static logo.

Core primary vertical static logo

Required clear space

Portrait poster
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69
Our vortex symbol

‘ www.twitter.

‘Vortex A - Tunnel’ is our primary vortex
logo which should be used throughout the
UNBOXED campaign across all print and
digital mediums.

UNBOXED 2022

Vortex A - Tunnel @unboxed2022

Creativity in the UK
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Our vortex symbol

‘ @ www.twitter.

‘Vortex B - Swirl’ and ‘Vortex C - Spiral’
provide vortex options which can be used
across digital / social media when required

to provide variety.

UNBOXED 2022

@unboxed2022

Vortex B - Swirl

Creativity in the UK
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Our vortex symbol

‘ "(@ www.twitter.

‘Vortex B - Swirl’ and ‘Vortex C - Spiral’
provide vortex options which can be used
across digital / social media when required

to provide variety.

UNBOXED 2022

@unboxed2022

Vortex C - Spiral
Creativity in the UK




Scaling
Core primary staticlogo

110px wide

35mmwide

When using the logo below
35mm and 110px digital
we remove the strapline
‘Creativity in the UK.

UNB@XED

130% scaling from minimum size

UINB@XED

CREATIVITY IN THE UK

UNB@XED

CREATIVITY IN THE UK

UINB@XED

CREATIVITY IN THE UK

UINB@XED

CREATIVITY INTHE UK

CREATIVITY INTHE UK

130%b scaling from minimum size

UNB@XED

UNB@XED

CREATIVITY IN THE UK

UINB@XED

CREATIVITY IN THE UK

UINB@XED

CREATIVITY IN THE UK

CREATIVITY INTHE UK
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Scaling
Core secondary static logo

155px wide

50mm wide

When using the logo below
50mm and 155px digital
we remove the strapline
‘Creativity in the UK.

UNB@XED

130% scaling from minimum size

UNB XED CREATIVITY IN THE UK

UNB XED CREATIVITY IN THE UK

UNB XED CREATIVITY IN THE UK

UN B XED CREATIVITY IN THE UK

UNB XED CREATIVITY IN THE UK

UN B XED CREATIVITY IN THE UK

130%b scaling from minimum size

UNB xED CREATIVITY IN THE UK

UN B XED CREATIVITY INTHE UK

UNB XED CREATIVITY IN THE UK

UN B XED CREATIVITY IN THE UK

UNB XED CREATIVITY IN THE UK

UN B XED CREATIVITY IN THE UK
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Scaling
Core vertical staticlogo

250px high

80mm high

When using the logo below
80mm and 250px digital
we remove the strapline
‘Creativity in the UK.

UINB@XED

130% scaling from minimum size

UINB@©XED

CREATIVITY IN THE UK

CREATIVITY INTHE UK

X ¢

CREATIVITY IN THE UK =

CREATIVITY INTHE UK

]
5
=
3 Q)
=
2

UINB@©XED

CREATIVITY IN THE UK
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130%b scaling from minimum size

X ¢

©

CREATIVITY INTHE UK

CREATIVITY INTHE UK



Partnership lock-ups

CREATIVITY IN THE UK

CREATIVITY IN THE UK
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HM Government

Northern Ireland
Executive

v< | Scottish Government

N

7
«\):7}(?% Llywodraeth Cymru

Welsh Government
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Northernlireland primary static logos

Static logos for Northern Ireland.
Only Northernireland can use
the ‘Creativity’ strapline version.

CREATIVITY

INBOXED  \NBOXED

CREATIVITY IN THE UK
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Northern Ireland secondary static logos

Static logos for Northern Ireland.
Only Northernireland canuse
the ‘Creativity’ strapline version.

UNB XED CREATIVITY IN THE UK CREATIVITY 'J l | :1):‘ 4'



Northernlreland vertical static logos

Static logos for Northern Ireland.
Only Northernireland canuse
the ‘Creativity’ strapline version.

i
>

CREATIVITY IN THE UK

CREATIVITY IN THE UK

i1
X
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Scotland primary static logos

Static logos for Scotland.

Either Gaelic or English language
versions of ‘Creativity in the UK’
may be used.

INB@XED UNB@)XED

CREATIVITY IN THE UK CRUTHACHALACHD SAN RA
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Scotland secondary static logos

Static logos for Scotland.

Either Gaelic or English language
versions of ‘Creativity in the UK’
may be used.

UN B XED CREATIVITY IN THE UK




Scotland vertical static logos

Static logos for Scotland.

Either Gaelic or English language
versions of ‘Creativity in the UK’
may be used.

i
>

CREATIVITY IN THE UK

CREATIVITY IN THE UK

81



82
Wales core static logos

Static logos for Wales. Either Welsh
or English language versions of
‘Creativity in the UK’ may be used.

INB@XED UNB@XED

CREATIVITY IN THE UK CREADIGRWYDD YN Y DU
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Wales secondary static logos

Static logos for Wales. Either Welsh
or English language versions of
‘Creativity in the UK’ may be used.

UN B XED CREATIVITY IN THE UK




Wales vertical static logos

Static logos for Wales. Either Welsh
or English language versions of
‘Creativity in the UK’ may be used.

i
>

CREATIVITY IN THE UK

CREATIVITY IN THE UK

i1
X
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Nations lock-ups positive

Funded by Delivered in partnership with
Minimum height 20px/ 7mm
gy . L ) .
Northern Ireland YW ¢ | Scottish G t (f?( Llywodraeth C Belfast i 91 Cymru Greadigol
Use |arge size |ockup for web H4l\7 Government =ﬁ E;(zef:u(;ive - ’A‘ Ricccl)gt':csnltasoxg rhn-n,&(l?a ij/—%f&é W)Q?;% (raaoevernrﬁn;:: City Council EventSCOtland 1’}-4{. C¥eatil\11e Walel.:::j
as well as print A3 and above
Use small size lockup
for print A4 and below
Funded by
.. : % Northern Ireland YW 4 | Scottish Government N {f?( Llywodraeth Cymru
* : N
Minimum height 65px/ 23mm I:IUI\Z Government :ﬁ Executive ’A‘ Riaghaltas na h-Alba ?—52) Welsh Government

Use large size lockup for web
as well as print A3 and above

Deliveredin y : ;
Use small size lockup artnership with Belfast _ ‘?ﬁf Cymru Greadigol
for print A4 and below P P City Council EventScotlana WX Creative Wales

All nations lock-up assets to be supplied and not recreated.



412 Our staticlogo 86
Nations lock-ups negative

Prim ary Funded by Delivered in partnership with
Minimum height 20px / 7mm

o . = » .
_ o Northern Ireland "W 4 | Scottish Government N, (g? */ Llywodraeth Cymru Belfast " i Cymru Greadigol
Use |arge Size |ockup for web H4|\7 CEvET T E =ﬁ Executive ’A‘ Riaghaltas na h-Alba ):/f/-gi(é Welsh Government C|ty Council EventSCOtland }}féz Creative Wales

as well as print A3 and above

Use small size lockup

for print A4 and below
Funded by
Secondary %
Minimum height 65px / 23mm AN 2

: Northern Ireland W Scottish Government {7:*(;( Llywodraeth Cymru
Executive . | Riaghaltas na h-Alba j[ \ Welsh Government

)

R

HM Government
Use large size lockup for web
as well as print A3 and above

Deliveredin N : .
Use small size lockup partnership with Belfast _ ‘?@f Cymru Greadigol
for print A4 and below City Council EventScotlana WX Creative Wales

All nations lock-up assets to be supplied and not recreated.



412 Our staticlogo 87
Nations lock-ups colour

Prim ary Funded by Delivered in partnership with
Only to be used on white backgrounds

in press releases and emails orthern Treland ~ ish G Y Z) | | odraeth Cymr Belfast » /2% Cyrmru Greadicol
e covenment Sa8 S ittt 2 ke T B EventScotiand [ gy
Funded by
(S)?If; :‘: I?(?:Jsed on white backgrounds : Northern Ireland W Scottish Government \f/(g Llywodraeth Cymru
in press releases and emails HM Government Executive . | Riaghaltas na h-Alba '/['-{;Q Welsh Government
Deliveredin B . ) .
i elfast 7% Cymru Greadigol
partnership with City Counil FventScotland }% Crantive Wales

All nations lock-up assets to be supplied and not recreated.
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Nations lock-ups
Text placement guide

Minimum type size 6.5pt / 9px

Funded by Delivered in partnership with

Belfast F <s7/&% Cymru Greadigol
City Council  IRlGASEeEe SER Creative Wales

@‘ )
AN

HM Government

: Northern Ireland W Scottish Government g’;}g Liywodraeth Cymru
Executive . | Riaghaltas na h-Alba J[’-/) Welsh Government

K=

All nations lock-up assets to be supplied and not recreated.



Nations lock-ups
Text placement guide

Minimum type size 6.5pt / 9px

Funded by

Bi Northern Ireland W Scottish Government {7}% Llywodraeth Cymru
HM Government \

Executive . | Riaghaltas na h-Alba J[’-QA Welsh Government

Deliveredin
partnership with

Belfast

City Council FventScotland

-§““é{ Cymru Greaodigol
"!i Creative Wales

All nations lock-up assets to be supplied and not recreated.



5 Our graphic expression
5.1 Our vortex symbol
5.2 Tints

5.3 Vortex crops

5.4 Do not

90



5.1 Our graphic expression
Our vortex symbol

Aside from being used as a social media
favicon, the vortex tunnelis the only symbol
that can be cropped to create backgrounds
with depth and pattern.

o1



5.2 Our graphic expression
Tints

Tints are only to be used at 70%o of the
same colour.

70% tints should be used to add depth
to vortex crops used on backgrounds
or merchandise.

Use a positive or negative ‘UNBOXED’ logo
over tints.

Do not use atint as a primary colour option.

70%

70%

70%

70%

92



5.2 Our graphic expression 93
Tintsin application

Using a tint for our vortex graphic
gives our text greater legibility in
the example shown.

ONE EXTRAORDINARY.YEAR
UINB@XED| orceesramion | goomimmeir,

ACROSSTHE UK

CREATIVITY INTHE UK




5.2 Our graphic expression 94
Tintsin application

CREATIVITYIN THE UK CREATIVITY IN THE UK

INB@XED UNB@XED UNB@XED

CREATIVITY IN THE UK CREATIVITY IN THE UK CREATIVITY IN THE UK CREATIVITY IN THE UK



5.3 Our graphic expression 95
Vortex crops
Positions

Central Central top Central bottom

To create arange of dynamic and r \ T
expressive Crops we can use our
vortex in these nine positions.

“‘

s .= -

Centralright Central left Bottomright

W (==

Bottom left Topright Top left

‘\ l' >~




5.3 Our graphic expression 96
Portrait and square
Vortex setto 300% of canvas width

9:16 Portrait 3:4 Portrait Square




5.3 Our graphic expression 97

Landscape
Vortex setto 200% of canvas width

4:3 Landscape 16:9 Landscape




- <
-
1)
= =
-
@ :
>=
-
—
g
(1]
o
&




5.4 Our graphic expression 99
Do not

Please DO NOT fillin the centre of our
vortex with colour orimage for any
static output.




5.4 Our graphic expression
Do not

Crops with copy

1
When using headline copy over a vortex
graphic with one of our colour pairings,
always use an abstract crop to maintain
legibility.

2

When using one of our static logos over
a vortex graphic with one of our colour
pairings, always use an abstract crop to
maintain legibility.

1Incorrect

TEn . “TRAORDINAPY T8
OF On.=F 7 dITY

ACR” o8 .'®QUK
~.oadDONLIN =

1Correct

TENEXTRAORDINARY ACTS
OF CREATIVITY

ACROSS THE UK
AND ONLINE

2 Incorrect

2 Correct

D
UINB: ZXED

-
CREATVITY'IN,THE L».

UNB@)XED

CREATIVITY IN THE UK

100
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6 Our typography

6.1 Our brand typeface

6.2 Our headline styles

6.3 Typographic expression
6.4 Specifications



6.1 Our typography 102
Our brand typeface

Helvetica
Now




6.1 Our typography
Our brand typeface

Helvetica® Now

All the clarity and simplicity of Helvetica while
offering more creative freedom to use optical
and dynamic sizing, stylistic alternatives and

extended character set.

To find out more visit
www.monotype.com/fonts/
helvetica-now-variable




6.2 Our typography
Our headline styles

Our three specified styles utilising
Helvetica Now Variable offer static
and dynamic flexibility.

Multiple headline styles should not
be used on oneline of text.

HEADLINE 1
WEIGHT 700
WIDTH 50
OPTICAL SIZE 30

HEADLINE 2
WEIGHT 850
WIDTH 80
OPTICAL SIZE 30

HEADLINE 3
WEIGHT 1000
WIDTH 100
OPTICAL SIZE 30

104




6.2 Our typography 105
Our headline styles

= HEADLINE
HEADLINE
HEADLINE




6.2 Our typography
Our headline styles in motion

When designed for motion, type can
flex between heading 1and heading 3
It must not stretch beyond these
parameters.

Multiple headline styles should not
be used on one line of text.

106

"AAAAAAAAA
BBBBBBBBB

(CCCCCCCC




6.3 Our typography
Typographic expression
1Build

Principle 1

Use all three styles to build cascading
typography. Thisis to be used for short,
snhappy headline writing.

Multiple headline styles should not
be used on one line of text.

BU I l D I N G Headline 1
s H o R I Headline 2
s I o R I E SHeadline3

107



6.3 Our typography
Typographic expression
2 Emphasis

Principle 2

By pairing two of our expressive styles
we can emphasise key messages within
longer communication.

Multiple headline styles should not
be used on one line of text.

BUILDING _
CREATIVE._
EMPHASIS

108



6.3 Our typography
Typographic expression
3 Big and bold

Principle 3
Sometimes simplicity is best.

On occasion, we can use one
headline style to ensure our messages
are clearly communicated.

109

BUILDING
IMPACT
THROUGH

SIMPLICITY.




6.3 Our typography 110
Typographic expression
Best practice

// \\ /f \\ Kf \\
UINB@XED UINB@XED UINB@XED
A CREATIVE TEN UNBOXEDIS
ADVENTURE CREATIVE A UK-WIDE
ACROSSTHE UK ACTS LIVE CELEBRATION
AND ONLINE OF CREATIVITY
TAKING PLACE IN 2022 TAKING PLACE

IN 2022




6.4 Our typography
Specifications
Heading style specifications

Heading1

Leading 90% of typesize
Tracking +20

All caps

Heading 2

Leading 90% of typesize
Tracking +10

All caps

Heading 3

Leading 90% of typesize
Tracking +10

All caps

DISPLAY STYLE 1
DISPLAY STYLE 2
DISPLAY STYLE 3

111



6.4 Our typography
Specifications
Support text

Our support text should be setin
either Helvetica Now Text Bold or
Helvetica Now Text Light.

These two weights should be used
in harmony to create contrast and
clarity in body text and subheadings

112

Helvetica Now Text Bold

- AaBbCc123

Helvetica Now Text Light

AaBbCcl123




Specifications

Loading 110%of typesize Helvetica Now Text Bold
abcdefghijkimnopqrstuvwxyz

ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890 [.,)”-;:1]?&

Leaing 110% oftypesize Helvetica Now Text Light
abcdefghijklmnopgrstuvwxyz

ABCDEFGHIUKLMNOPQRSTUVWXYZ
1234567890 [.)”-:1?&



Specifications

Loading120% of typesize Helvetica Now Text Bold
abcdefghijkimnopqgrstuvwxyz

ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890 [..;”-;:11?&

Loading 120% oftypesize Helvetica Now Text Light
abcdefghijklmnopqgrstuvwxyz

ABCDEFGHIUKLMNOPQRSTUVWXYZ
1234567890 [.;7-::1|?&



6.4 Our typography
Specifications
In application

Each of these weights can be combined within
various applications to form a typographic
hierarchy. This should remain consistent

and logical.

1 HelveticaNow Variable (Headline 3)
Weight1000

Width100
Optical size 30

2 HelveticaNow Variable (Headline 2)
Weight 850
Width 80
Optical size 30

3 Helvetica Now Text (Bold/Light)

UINB@XED

CREATIVITY IN THE UK

aboutus.earth

From 1 March 2022

ABOUT US

Social channels: @ o @

TAKE A THRILLING RIDE THROUGH 13.8 BILLION YEARS
OF LIFE, THE UNIVERSE AND EVERYTHING IN IT.

About Us is a spectacular apen-air evant that combines live shows and multimedia installations exploring our
F

o aur planat, the wider casmos and each other, If you've aver looked up in awe at tha

will be projected at night anto the landmarks of Caernarfon, Derry-Londanderry, Hull, Lutan and Paisley,

EVERYTHING IS CONNECTED

Dur journey begins 13.8 billion years ago with the Big Bang. This explosive moment led to the evolution of

everything on Earth, and the process it started is still unfolding in the right-here, right-now of the 215t century

Look arcund! You'll find nebeorks of connection evenywhere

very atom of our baing can be traced back to deap space and timea

115
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7.1 Grid system

7.2 Construction

7.3 Adaptive scaling

7.4 Designing with our grids



71 Our grids
Grid system

The grid system has been developed
to allow for total design flexibility.

We have created aresponsive formatting
system so that every creation retains
a uniform look and feel.

These include:

ISO portrait

ISO landscape
Square
Presentation
Portrait narrow
Landscape narrow

117




7.2 Our grids
Construction

11SO portrait

6 x12 grid

Inner and outer margin 7%b of canvas width
Top and bottom margin 4% of canvas width
Gutter 50% of top margin

2 Portrait narrow

4 x12 grid

Inner and outer margin 12% of canvas width
Top and bottom margin 7%o of canvas width
Gutter 40% of top margin

3 Square

6 x6 grid

Inner and outer margin 7% of canvas edge
Top and bottom margin 7% of canvas edge
Gutter 35% of top margin

118




7.2 Our grids
Construction

11SO landscape

12 x 6 grid

Inner and outer margin 7%b of canvas height
Top and bottom margin 4% of canvas height
Gutter 50% of top margin

216:9 presentation

12x 8 grid

Inner and outer margin 8%b of canvas height
Top and bottom margin 4% of canvas height
Gutter 50% of top margin

3 Landscape narrow

12 x4 grid

Inner and outer margin 12%o of canvas height
Top and bottom margin 7%b of canvas height
Gutter 40% of top margin

119




7.3 Our grids
Adaptive scaling
Headline

11SO Portrait

2 Square

3 Landscape narrow
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7.3 Our grids 121
Adaptive scaling

Typography

11SO Portrait 2 Square 3 Landscape narrow

SAE

UNFORGETTABLE.

[ ]

CREATIVITY IN THE UK

TIA_W_YAN

h

10 awe-ingpiring expefie¢nces cregted by extragrdinary cojlaborations
across sgi¢nce, technglogy, engip¢ering, the arts and mathematics
hanp_e.Lng_a.Qr_Q' ss the entire UK/ 2022

unboxed2022.uk
IN THE UK eI Do s el >< - il < Jf 2 (A kit R E=ntscotond [ <oy
Headline
10 awe-inspiring experiences created by extraordinary collaborations We don,t always have tO fi" the fU" grid measure.
across science, technology, engjneering, the arts and mathematics -
happening across|the entire UK, 2022 The above example ShOWS I‘ed uced type Scallng

within the grid.

CREATIVITY INTHE UK

unboxed2/022.uk

Funded by Deliveredin par hip with

S5 | Belf - 5742 Cymru Greadigol
ko PRI EventScotiand |G- ginsteo

biod ish G t ) Arennir ]
Ry No lhe.rn Ireland }v‘ ‘ f: ::Zlms°r‘|’§'r"‘_rl"“9b"‘u x/(f%é ::::" ™
LHM Government Exdcutive | [ ot 0 ||

ke mo
el

10 awerinspiring expeériences created by
extraordinary collaborations across science,
technology, engineering, the arts and mathematics
happening across the entire UK, 2022

unboxed2022.uk

Funded by Delivered in gartnrship with

gsh | Belfast ¥ 545 CymruGreadigol
N A oniscotand [

viennir oy Rhanol gan

overnment /f( '
na h-Alba *}_g: i

=============

Nofthern Ireland SZ BB
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7.3 Our grids 122
Adaptive scaling
Multipleimage

11SO Portrait 2 Square 3 Landscape narrow

INB@XED

UNB@)XED NBEXE

CREATIVITY/IN THE UK

CREATIV|TY|IN THE UK

liveredin partnershi with
Northdrn|Ireland g | Scottish N 50 | Belfast - Cymru Greadigol
N | D Riaghalias na hiAlja 20 | 4ondien L | City Courpc EventScotland Creative Wales

Funded by
HM Governmerjt

Funded by Deli inpar ip with
& Notthern Ireland Ng Scotfish G°"em_"‘e"t x"?( g& | et g o) fas| ﬁ' Cymru Greadigol
| HM Government Exdcutive »A‘ ‘ gRgfggmg:as na A | e 4 ity Council EVentSCOtland Creative Wales

Funded by Deli ingar ip with

i = I 2
’m Nolthern Ireland Ng e 4 Belfast Cymru Greadigol
deaive ’A‘| [oovicot - ™ At y"»&é ‘ L cper ¥ | Citl Cuncil EventScotland Creative Wales

HM Government Exgcutive
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Designing with our grids

7.4 Our grids
UNBOXED led

%
EAT

unboxed2022.uk

elf

Delive artnership with
2 | Belfast EventScotland ?ﬁ. Cymru Greadigol
City Council PR Creative Wales

i
4 -._1". £l
W .

ACROSS THE UK
DISCOVE

_~CREATIVATY INTHE UK
g
RlMOR

Ll
o
=
-
<
>
a
J
Ll
—
-
!
1]
o
O
g

4 Final composition

-_m—_-_-m-_ﬁﬂ_-_!-_-_

Il_ull.lIlIH_III =TT ENMEAERETLC T JSEE I

-_mm -_-_-__u.u__I_-E-_

I = IIIIIIIHI‘ ‘IInIIIIIIIImm

r:
s
z
3
3
]
H
H]

3 Supporting assets

EEREY - S

| N Sl | |

T 177 TT 7o [ | | G [ | "I LE— [ [ [ [ ]

BEC" M 1N

BEEs. " a N8

[ TT T T  TT % | R g e | | e [ [ [ [ ]

B 1l R

2 Logo position and graphic

1 Format
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Designing with our grids

7.4 Our grids
UNBOXED led

A CREATIVE ADVENTURE
ACROSS THE UK
CREATIVITY IN THE UK
DISCOVER MORE AT
unboxed2022.uk

4 Final composition

. N _II!

BE. (M@ _I_-_mm-_

II’. ryy [ [l —ﬂaf(a\\ Iy 5 [ [ 0L 3 ]

28 R s

I "IN . .S I N N R i — o T . T

S -_-_-__n__..u__m_-_mm-_

3 Supporting assets

I I B B W . I I I I I E—

_-_-_-_S@ _I_-_-_-_-

2 Logo position and graphic

1 Format




7.4 Our grids 125
Designing with our grids
Languageled

1Format 2 Logo position and graphic 3 Supporting assets 4 Final composition

UNB@XED UNB@XED UNB@XED

CREATIVITY!IN THE UK

CREATIVITY IN THE UK

TEN
CREATIVE
ACTS LIVE
AND ONLINE
TAKING PLAGE IN 2022

\ership with
ey fast Cymru Greadigol
O R CvontScotiand [~ ki

E
X

[Scotfish Government T
Riaghaltas na h-Alba N | e
jgov.dcot o o

& | Belfade Cymru Greadigol % Northern Ireland oW | Scottish Government  #2) | Guoiliicns”
MKiie TR CventScotand [ gEMRtRe e Exeeutive DY Rt R iz di




7.4 Our grids 126
Designing with our grids
Commiissionled

1Format 2 Logo position and graphic 3 Supporting assets 4 Final composition

UNB@XED UINB@XED UINB@XED

CREATIVITY IN THE UK CREATIVITY IN THE UK CREATIVITY IN THE UK

i

ABOUT US

NEW SITE OPENING JANUARY 2022
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7.4 Our grids
Designing with our grids
Portrait/landscape lock up
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8.1 Construction
8.2 Suite



8.1 Ouriconography 129
Construction

Where possible, icon curves should
follow that of the lower case Helvetica a.




8.1 Ouriconography 130
Construction

Key stroke weights used to construct ouricons
based on our 30x30 grid.
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9 Our best practice
9.1 Print

9.2 Digital

9.3 Physical
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9.1 Our best practice
Print
Poster - Still
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9.1 Our best practice
Print
Dynamic poster alternative options
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9.1 Our best practice
Print
Static poster alternative options
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9.2 Our best practice CLICKTOWATCH 137
Digital OOH
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Digital
Social media




9.2 Our best practice 139
Digital
Social media

9:41

© Instagram

UNBOXED
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Digital
Social media

®))) UNBOXED

Scroll = Scroll=»

T
FIND OUT MORE AT
UNB XED ACROSS THE UK unboxed2022.uk

CREATIVITY INTHE UK AND ONLINE

UNBOXED

A Q o &




9.2 Our best practice
Digital
Socialmedia

Scroll=»

ABOUT US

NEW SITE OPENING
JANUARY 2022
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‘ www.twitter.com/unboxed2022

9.2 Our best practice
Social mediaicon & favicon

Digital
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at16px2 on a standard resolution screen,
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9.2 Our best practice
Digital
Mailer templates

1
Pre-launch template example

2
UNBOXED 2022 template example

PRESS
to: email@recipient.co.uk 10/10/2021

Key stakeholder event, 21 Oct Invitation

KEY
STAKEHOLDER
EVENT

We are delighted to invite you to the programme
announcement of a ground-breaking celebration
of all our creativity, taking place across the UK
andonlinein 2022.

One of the most significant creative The event will be hosted by the project’s

programmes in a generation, it has been
developed by some of the brightest
minds from across science, technology,
engineering, arts and maths. Together,
they explore the power of collaboration
and creativity to drive innovation and
shape the ways we work, live and play.

Contact
email@enquiries.co.uk

Chief Creative Officer, Martin Green CBE.
Please joinus online on

Wednesday 20 October 2021
9.30-11am

Add to calendar

AddressLine One,
Line Two AB1CD2

143

UNBOXED 2022
to: email@recipient.co.uk 01/01/2022

UNBOXED 2022 Mailer Example

UINB@XED

CREATIVITY IN THE UK

UNBOXED
2022
HEADLINE

Subheading. Ma dellabore nis ad mosam sumquo
blautem et, cus alic te nis iur sit aut pera pre ipsae
ratus conet alibust isquae.

Event title

Met es acil eaquos eossincipsam

lam accusdam harum estem eleni
blatuscillit ut eseditias rere restis adic
tempostibus quam rem aut etur sum
faceario. Namus dolo quature corrovit,
si alitem facest, accusa ditistis ut
ipsae.

Monday 1 January 2022
9.30am-5pm

Addto calendar



9.2 Our best practice
Digital
Email signature

@ W o @ -

UNBOXED 2022

Re: Creativity in the UK
To: email@enquiries.uk

Dear Sir/Madam

Giatur seque quas aute eiurept aturit odis dolorehenis molo qui que
esernam quid quos ratur, tem imus. Pistio. Dignam, unturesciis nullani-
ae pellautem assed unt. Feria ne conem rem enim que nihilib uscitiatint
lam quiandae corio. Tus cullatemo quid quatem utatibus maio esequid
que consequas aut rati ducit harum utem explique sit pre, am dit laute-
mporeni optureptaque porro incia vella voluptatiost ipidebitae si sequate
mporate nus, occusae volorep ratio.

Thank you

Martin Green CBE
Chief Creative Officer

UINB@XED

CREATIVITY IN THE UK

www.unboxed2022.uk

One Brindley Place,
Birmingham B1 2JB

{ Irubecex

UNBOXED 2022

Re: Creativity in the UK
To: email@enquiries.uk

Dear Sir/Madam

Giatur seque quas aute eiurept aturit odis do-
lorehenis molo qui que esernam quid quos ratur,
tem imus. Pistio. Dignam, unturesciis nullaniae
pellautem assed unt. Feria ne conem rem enim
que nihilib uscitiatint lam quiandae corio. Tus
cullatemo quid quatem utatibus maio esequid que
consequas aut rati ducit harum utem explique sit
pre, am dit lautemporeni optureptaque porro incia
vella voluptatiost ipidebitae si sequate mporate
nus, occusae volorep ratio.

Thank you

Martin Green CBE
Chief Creative Officer

CREATIVITY INTHE UK

www.unboxed2022. uk

One Brindley Place,
Birmingham B1 2JB
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9.3 Our best practice
Physical
Hoarding

iy

R

Entrance =
Parking ¢

UNB@XED

CREATIVITY IN THE UK
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9.3 Our best practice
Physical
Lamp postbanner




9.3 Our best practice
Physical
10 commiissions adshel

UINB@XED

CREATTVITY IN THE UK

2052
DANDELION

DREAM MACHINE

FOREST OF THE
IMAGINATION

GREEN SPACE
DARK SKIES

OUR PLACE

SEE IN SPACE

MONSTER

STORY
SCAPES

TOUR DE

YOU ARE
HERE
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9.3 Our best practice
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10 Our approval process

You can submit items for brand approval
via the Brand Asset Management System.

Priorto1January 2022 - all assets that
use our brand/logo will require brand
approval (multiple files can be uploaded
in the same submission).

Design work should be submitted
BEFORE it reaches final artwork stage.

Private and confidential
©Festival 2022 Ltd

For more complicated design

concepts please engage with the

brand & marketing team at the earliest
possible opportunity - it’s never too early
and the team are happy to review briefs.

You will receive brand feedback at
the earliest possible opportunity,
within a maximum turnaround time
of three working days.

For questions or any support needed
with brand approval please contact
design(@festival2022.uk /
design(@unboxed2022.uk

The team are here to help.
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11 Appendices



Appendices
Unboxed programme extensions

This special formatis not a sub-brand but
is atitle lock up for any future specialised

programmes and associated toolkits that
may be required.

In this scenario, ‘Learning’ has been devised
for the Unboxed Learning & Participation
toolkit and will feature on a digital educational
resource hub.

The programme title is placed before the
Masterbrand which retains its integrity.

LEARNING

UINB@XED

CREATIVITY IN THE UK
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Appendices
Unboxed programme extensions

Single word titles

Set the type in our Helvetica Now Bold
subheading style and follow the spacing shown
here. The word should fill the width of the
Creativity in the UK strapline.

Multiple word titles
If required, we can set alonger title to the width
of the UNBOXED primary static logo.

LEARNING

hREATIVITY INTHE UK

EARNING AND PARTICIPATION

CREATIVITY IN THE UK
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